
Threats and Opportunities: 
Door Drops in a Digital Age



Agenda

Threats ςwhat they are and how to combat them

Raising our game
promoting the tangible

the environmental aspect

targeting stories

measurement stories

Opportunities ςwhat they are and how to take advantage of them

Offline to online
integration stories

new technologies

unique areas of opportunity



Marketing has Changed



Door Drop is Losing Out

Source: DMA UK



¢ŜŎƘƴƻƭƻƎȅ ƛǎ ŘǊƛǾƛƴƎ ŎƘŀƴƎŜǎΧ

Interaction via digital media

5ƛƎƛǘƛǎŀǘƛƻƴ ƻŦ ΨǘǊŀŘƛǘƛƻƴŀƭΩ ƳŜŘƛŀ



ΧŎƻƴǎǳƳŜǊ ōŜƘŀǾƛƻǳǊŀƭ ŎƘŀƴƎŜǎ

Empowerment

ΨtǳǎƘ ǘƻ tǳƭƭΩ

Fundamental shift in marketers approach
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The Challenge

Digital media has many advantages over door 
drops

Potentially cheaper

Creative flexibility in real time

Perception of environmental credentials

Easier to measure



Cheaper does not always mean better



The Power of the Tangible

Source: The British Population Survey 2011



Environmental Considerations

Wage legislation means costs will only rise

Paper can never match digital for creative flexibility

Education can help answer environmental concerns
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% contribution to UK landfill



Raising our Game ςTargeting Stories

Customer Data is Key



Customer Data Sources

Exit Poll

Loyalty Cards

Through the Till

Guarantee data

Delivery data

Online data capture



Harveys Case Study

Methodology Drivetime Profile TNT Spend Targeting

Volume 416,525 167,875 162,416

Value Covered £1.6m £988,000 £1.4m

Efficiency 
Index 100 153 224








